
Media Training Session



Media Training Session

 Agenda

 Traditional media overview

 Social Media overview

 Q&A

 Discussion about media experiences, best 
practices

Media Outreach Goal: Raise your bar one notch



Traditional Media Overview

Importance of Media to Advocacy
- Plays important role in advancing policy discussions
- Frames debate 
- Policy battles fought in press as well as Congress

- Can help further policy goals
- Magnify advocacy voice

- Key vehicle for reaching target audiences, including policymakers  

The Value You Bring
 Personal experience 
 Your connection w/disease, which gives you credibility
 Important cause and message

Key messages: 
 Unlike most other cancers, CRC is preventable w/regular screenings 

 If adults over the age of 50 received regular screenings, the death rate from colorectal cancer would 
drop 80%

 Survival rate of individuals with CRC is 90% when detected in early stages
 tŜǊǎƻƴŀƭ ƳŜǎǎŀƎŜΥ 5ƻƴΩǘ ƭŜǘ ǿƘŀǘ ƘŀǇǇŜƴŜŘ ǘƻ Ƴȅ ǎǇƻǳǎŜ ƘŀǇǇŜƴ ǘƻ ȅƻǳǊǎ

Cause + good message + credibility = reason to reach out to media 



¢ǊŀŘƛǘƛƻƴŀƭ aŜŘƛŀ /ƻƴǘΩŘ

Where do you begin? 
 Identify your news hook (timely event, new news)

EX:
- Congressional visit follow up
- Major local event 
- Six month follow up
- [ŜƎƛǎƭŀǘƛǾŜ ƴŜǿǎ ǳǇŘŀǘŜ όǇǊƻƎǊŜǎǎ ƻƴ ōƛƭƭΩǎ ƳƻǾŜƳŜƴǘύ

 Identify media outlet 
- Print, radio, TV (suggested: local/community newspaper)

What are editors looking for?
 News that impacts the community/city readership
 News they can use 
 Timeliness  



¢ǊŀŘƛǘƛƻƴŀƭ aŜŘƛŀ /ƻƴǘΩŘ

What should you send to the media? 
 Press release 

 Opinion piece 

 Letter to Editor



¢ǊŀŘƛǘƛƻƴŀƭ aŜŘƛŀ /ƻƴǘΩŘ

How do I know whether to send an op-ed or release? 
Press release:ōǊŜŀƪƛƴƎ ƻǊ ΨƴŜǿΩ ƴŜǿǎ όǎƛƎƴƛŦƛŎŀƴǘ ƻǊ ǊŜƭŜǾŀƴǘ ŜǾŜƴǘύ

Opinion piece: presenting an opinion w/personal message 

Letter to Editor: in response to an article about colorectal cancer

How do I get these stories placed? 

- Identify editor/writer

- Contact paper (best way to reach features editor/submit release)

- Submit piece

TIP: ask congressperson if local paper can contact them for comment

TIP: Submit good photos w/release

- Follow up a week later 



Building Relationships with Media

Maintaining the relationship
 Look at media outreach as beginning of relationship 

 Keep them engaged on issue 

 Give them update in 6 months

 Invite them to advocacy event

 YŜŜǇ ǘƘŜƳ ǳǇŘŀǘŜŘ ƻƴ ōƛƭƭΩǎ ǇǊƻƎǊŜǎǎ 

 Reach out via social media 

More media coverage = increased awareness of issue; 
advancement of policy goals


