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Media Training Session

¢ Agenda
Traditional media overview
Social Media overview
Q&A

Discussion about media experiences, best
practices

Media Outreach Goal: Raise your bar one notch
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Traditional Media Overview

Importance of Media to Advocacy
- Plays important role in advancing policy discussions
- Frames debate
- Policy battles fought in press as well as Congress
- Can help further policy goals
- Magnify advocacy voice
- Key vehicle for reaching target audiences, including policymakers

The Value You Bring
Personal experience
Your connection w/disease, which gives you credibility
Important cause and message

Key messages:

Unlike most other cancers, CRC is preventable w/regular screenings

If adults over the age of 50 received regular screenings, the death rate from colorectal cancer would
drop 80%

Survival rate of individuals with CRC is 90% when detected in early stages -
t SNE2YFf YS&aal3aSy 52yQi S0 o6KFG KFLLSYSR

Cause + good message + credibility = reason to reach out to media

COLORECTAL
www.FightColorectalCancer.org E{%ﬁjﬁﬁ%w



¢CNF RAUGAZ2Y T aSRAL

Where do you begin?
|dentify your news hook (timely event, new news)
EX:
- Congressional visit follow up
- Major local event
- Six month follow up
[ SAA&tFGAGBS ySéa dzLJRFGS OLINRBINBaa 2y ¢

|dentify media outlet
- Print, radio, TV (suggested: local/community newspaper)

What are editors looking for?
News that impacts the community/city readership
News they can use
Timeliness
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What should you send to the media?

T Release - Local Activist Takes Fight to DC - Microsoft Word g@g‘
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- Press release
Press release Contact: [Your name]
= - a [Date] [Your phone number]
. Op Inion plece Local Activist to Travel to Nation’s Capital to Fight
i Colorectal Cancer
) 3ample op-pd - Microsafc Wars
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‘Washington, DC to “Call on Cong ; R ) _ S
leading cause of cancer deaths in KaJC]
C3: Colorectal Cancer Coalition, { ©°!en ¢ancer can be prevented now
H [ 3 L o By Bruce Feinberg

April 20, 2010

Dear Editor:

As a person who has been directly affected by
to urge my friends and neighbors to get scree
screening saves lives!

Colorectal cancer will claim over 50,000 lives
leading cause of death from cancer in the Unii
are screened according the United States Prey
and diagnosed early, they have a 90 percent ¢
individuals don’t get screened and are diagno;
cancer.

This disease is preventable, treatable, and be,
did, any you should too.

7:01 p.m. Friday, August 7, 2009

Cancer is complicated, as a genetic disease and a public health issue.

And that is precisely why the colon cancer epidemic — which takes 1,300 lives in Georgia each year
— is so frustrating and, frankly, infuriating for those of us who see its wreckage every day

Colon cancer is the lone cancer that we can eradicate overnight. Yet we are not doing it.

Every time we spend resources, emotion, or ink discussing colon cancer outcomes, as recently
reported in the AJC, we miss the bigger picture.

The better question is why don’'t we take the necessary steps to prevent a disease that is 20 percent
preventable for people of all races?

If we discovered a way to prevent 90 percent of breast cancer cases, every major news outlet would
print a special, pink edition of its Sunday paper to make the announcement.

Yet the existing opportunity for colon cancer prevention goes unheralded.

Here are the facts:
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One major reason for low screening rates is the lack of insurance coverage

for screenings and treatment. Currently the only Americans that are a
guaranteed coverage for colorectal cancer screenings are Medicare -
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How do | know whether to send an op-ed or release?

Pressrelease:0 NB I { Ay3 2NJ WySgQ ySga o6airAIyATAol yi

Opinion piece: presenting an opinion w/personal message
Letter to Editor: in response to an article about colorectal cancer

How do | get these stories placed?

|dentify editor/writer
Contact paper (best way to reach features editor/submit release)

Submit piece
TIP: ask congressperson if local paper can contact them for comment

TIP: Submit good photos w/release

- Follow up a week later
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Building Relationships with Media

Maintaining the relationship
Look at media outreach as beginning of relationship

Keep them engaged on issue

Give them update in 6 months

Invite them to advocacy event

YSSL) 0KSY dzLJRF SR 2y o0Aff Qa LINP INDBS
Reach out via social media

More media coverage = increased awareness of ISSue;
advancement of policy goals
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